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IDFY students visit the office of U.S. Senator James Risch in Washington, D.C.
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IDFY students visit the newly installed Washington, D.C. memorial to Dr. Martin Luther King, Jr.
Idaho Drug Free Youth Visit Washington, D.C.
February, 2012
 

High School IDFY had the opportunity to travel to Washington D.C. for the Community Anti-Drug Coalitions of America (CADCA) Leadership Forum. There were four IDFY members that showed their integrity and passion to be a part of this opportunity through speeches that explained why IDFY and drug prevention is important in their lives. These members were Zach Dolenar, Finn Isaacson, Alberto Gonzalez, and Chase Hutchinson.  

 

 

 

 

The week long forum provided information about how to be agents of change and how to make change happen in their own community. There were inspirational speakers, presentations, a day on Capitol Hill to speak with our Representatives, and an opportunity to take in the sites of our nation's capital. It was an amazing experience and our youth came back to Hailey committed to making our community a safer place to live!

 

Middle School IDFY participated in a march in Boise on Martin Luther King, Jr. Day. This was an opportunity for some of our members to participate in community advocacy and enjoy the march from Boise State University to the Capitol. The signs the students created demonstrated voices of freedom, equality, and hope.

 

For more information on IDFY membership and volunteer opportunities contact David Horras, LPC, NCC, MA, Youth Programs Coordinator, Blaine County Community Drug Coalition.

horrasd@slhs.org or 721-0380 
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In January, Middle School IDFY students participated in a march in Boise commemorating Martin Luther King Jr. Day.
 

  

Taking the Sting Out of Compliance Checks
 
On December 20, 2012 the Mountain Express published an article about alcohol compliance checks.  Since then, I've had quite a few conversations about the Blaine County Community Drug Coalition's efforts to reduce drug and alcohol use in the Wood River Valley. The question that is asked (or argued) is whether policies like compliance checks really work to reduce underage drinking. Of course, the answer isn't a simple yes or no. Compliance checks are not a stand-alone solution but are one of several methods aimed at changing the environmental factors around teen alcohol use.  When considered in context with other efforts made on a personal and family level, they do make a positive difference.  
 
Before I get into the facts about how compliance checks work, I want to take on the argument that I hear most often. This is the one that says that underage drinking is a personal and private matter. It isn't a community or social problem that legislation, policy or groups like the Blaine County Community Drug Coalition should tackle but something best handled by parents and their kids. After all, most of us drank when we were young and we turned out just fine.
 
Here's the rub for me, this position ignores the fact that there is more scientific evidence today than ever before detailing the impact of early drinking on the teenage brain. In the past 10 years alone, there have been major studies showing irrefutable proof that early alcohol use hinders early brain development and that if we can delay alcohol use until the early 20's, long term substance abuse issues are reduced and our kid's chance for success beyond high school increases. We now know that statistically more lives are claimed by teen alcohol use than all other drugs combined, that underage drinking is the leading cause of traffic accidents, fatalities, crime, suicides, sexually transmitted diseases, below average grades, high school dropouts, and poor physical health. 
 
When you consider these facts, it is clear that underage drinking is not a personal issue. The consequences of underage drinking are felt by our kids, our families and our entire community. Underage drinking is a health and safety issue that we all need to work together to solve.  
 
So, back to how compliance checks help with this mission. Compliance checks change the environment by making it unacceptable for kids to buy alcohol. The last compliance check by the Underage Drinking Compliance Task Force in December of 2011 had a passing rate of 75% meaning 3 of 4 underage patrons were refused alcohol - this is success. This was not a "sting" operation with the desire to "bust" businesses or people, but a comprehensive plan to reduce youth alcohol related sales. Businesses and their employees were given fair notice and training.
 
With teens consuming 20 percent of all alcohol products sold for the alcohol industry each year, denying them access is an important strategy to reduce use. Underage drinking compliance checks not only make access harder but they help to shape community attitudes about drinking and this in turn, supports a teen's decision not to drink.  There is evidence that if we can reduce access and availability there will be less drinking. With less drinking we'll see the issues listed above lessen and just as importantly, we will see less damage on a physical, emotional and developmental level with our teens.  
 
So what can we do beyond supporting policies like compliance checks? As a community we can continue to understand the latest research on underage alcohol use and its effects.  We can teach young people about the dangers of underage drinking and we can encourage alcohol and drug free environments. We can understand that change won't come from a single solution but from the commitment of individuals, families, and our entire community.
 

References:
The National Center on Addiction and Substance Abuse at Columbia University (CASA)
Pacific Institute for Research and Evaluation (PIRE)
 

Please contact me to discuss, Jay Hedrick, Drug Free Communities Project Coordinator.
hedrickj@slhs.org or 727-8767
 


 
 
  
Social Media and Alcohol Advertising  
 

Social Times reports, a study released by the American National Center on Addiction and Substance Abuse at Columbia University suggests a strong link between social media use and drug and alcohol use. The study, which surveyed approximately 2000 teens between the ages of 12-17 by phone and online, suggests that youth that spend time on social networks during the day are five times more likely to buy tobacco, three times more likely to use alcohol and twice as likely to experiment or use marijuana.

 

Twitter, initially hesitant to promote alcohol in its promoted Tweets, now gives the green light for alcohol to be featured after its demographics broke the 70% '21 plus' threshold as of May 2011. Jack Daniels was one of the first brands to use Twitter.  Though all alcohol sites have visitors sign in via an "age affirmation" page, it's clear that it's not effective since most kids inflate their ages just to gain access to the site.

 

"Over and over again, youth are more likely to hear, read or see alcohol ads in mainstream media, and brands are now taking their messages from their branded sites to social media platforms such as YouTube, Flickr, Twitter, and Facebook," said David Jernigan, Director of the Center on Alcohol Marketing and Youth. "As teens are early adopters of social media and there are viral elements of this media, parents need to be more aware of this marketing and to educate their children about the real harms of underage drinking in spite of the industry's message of glamour and allure."

 

To read the Social Times article:

http://socialtimes.com/tag/gamer-social-network  

 

For more information on alcohol advertising and youth:

http://latinalista.com/2011/12/youth-an-easy-target-for-alcohol-brands-using-social-media      

 

For more information contact Andrea Walton, Development Coordinator.

christea@slhs.org or 727-8768 

Fundraising Update!  
 

January 31, 2012 was the official launch of our newly redesigned Sun Valley Road Rally website. We'll be sending out a press release and informing our friends on Facebook as well. The new site will help us provide an even better experience for our drivers, spectators and regulars. Spread the word!  
 

 www.sunvalleyroadrally.com    
 

 

	
	
	We welcome your feedback and encourage new readers! To be added to our email list please contact Brigid Sears at 208 727-8731 or 208 727-8766 or searsb@slhs.org 
 

visit us at: 
www.blainecountycdc.org  
  


	

	

	


